




A Vision for Angling
We want more people to take part in angling more often across a wide cross section of society and 
generations, and for angling to be a catalyst for improving more people’s lives and their environment. 
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1. We want people to take up and continue fishing so it becomes a habit for life –  getting the  
�ð�V�K�L�Q�J���K�D�E�L�W. 

2. We want angling to be recognised for its role in improving the nation’s health and well being,  
increasing educational attainment and reducing crime and anti social behaviour – transforming and 
changing lives.

3. We want to improve people’s lives by using angling as a catalyst for bringing people and society 
together – creating community waters.

4. We want people to recognise that fish and fishing are at the heart of a better environment –  
hands up for the environment.

Angling will be doing things differently to deliver this strategy:

l Angling will offer an inclusive activity, working in partnership to reach out to organisations 
we have never worked with before. The outcomes identified in this strategy can only be delivered 
with the involvement, support, skills, knowledge and resources of the entire range of organisations 
in angling. 

l Angling will do more to engage with and talk to non-angling audiences to realise 
opportunities and develop new understanding of what it can contribute. For angling to thrive, 
grow and deliver more benefits to society as a whole, anglers and angling groups will need to 
involve a wider range of organisations and agencies as well as the general public. The drum 
needs banging for angling and angling needs to talk their language not its own.

l Angling will broaden the funding base: the majority of the financial resources for investment in 
angling currently come from the Environment Agency, with income raised from anglers buying  
Rod Licences, and from Sport England. New sources need to be found alongside these on the 
basis of the widespread benefits angling can bring to communities and individuals.

l An Implementation Group will be set up made up from the principal national interests 
operating in angling together with non-angling representatives. This will help to generate a new 
atmosphere; a culture of partnership working; and delivery plans to realise each component of this 
strategy. It will also effectively monitor and evaluate angling’s impacts to communicate the 
contribution it makes more effectively.



Read the full Strategy 
Fishing for Life: A national strategy for getting people fishing 2013-2018 is available as a FREE download from:  
www.anglingtrust.net/nationalstrategy 

Want to be involved?
If you think angling can help you or you want to be involved in this exciting new opportunity, please email The Angling Trust at:  
admin@anglingtrust.net    

Other contacts:
The Environment Agency: enquiries@environment-agency.gov.uk   Substance at: info@substance.coop 

Survey Reports:
The National Angling Survey and the Angling Organisation Survey reports are available at: www.anglingtrust.net/nationallanglingstrategy 
These reports and a wealth of other angling research is also available at: www.resources.anglingresearch.org.uk 

Fishing For Life is published by the Angling Trust, November 2012. Copyright Angling Trust.
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l Improved fish stocks and fisheries

l Reduced pollution, 
predation and poaching

l Greater use of 
volunteers

l A tourism plan in place

l Influencing  
campaign in place 
with local authorities

l Wider environmental 
benefits

l Opportunities for local 
angling clubs have increased

l Monitoring and evaluation implemented

l Greater engagement 
with service providers

l More angling related youth 
intervention programmes 
bring more benefits

l Standardised educational 
material in place

l Improved information 
and access to it

l Deliver Sport England outcomes

l Continue to develop National 
Fishing Month and Take A Friend Fishing

l Facilities improved close to 
where people live

l More trained 
coaches

Strategy overview


